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MASTER RESELL RIGHTS
Congratulations! You now own master resell and distribution rights to this report. 

You have permission to sell this book for any price or give it away as a free gift.

You do NOT have the rights to edit this book or reprint any portions of it without 
the author’s permission. 

This report can only be redistributed in its original pdf format.

To obtain a custom version of this book which contains your personal affiliate links please visit 
Branding For Dollars re-brander

Legal Notice
While all attempts have been made to verify the information provided in this publication, neither the Author nor 
the Publisher assumes any responsibility for errors, omissions, or contrary interpretation of the subject matter 
herein. They disclaim any warranties (express or implied), merchantability or fitness for any purpose.

This publication is not intended for use as a source of legal or accounting advice. The Publisher wants to stress 
that the information contained herein may be subject to varying state and/or local laws or regulations. All users 
are advised to retain competent counsel to determine what state and/or local laws or regulations may apply to 
the user's particular business.

The Purchaser or Reader of this publication assumes responsibility for the use of these materials and 
information. The Author and Publisher do not warrant the performance or effectiveness of any sites stated in 
this book. All links are for informational and educational purposes only and are not warranted for content, 
accuracy or any other implied or explicit purpose. Adherence to all applicable laws and regulations, federal,
state, and local, governing professional licensing, business practices, advertising,  and all other aspects of doing 
business in the United States or any other jurisdiction is the sole responsibility of the Purchaser or Reader.

The Author and Publisher assume no responsibility or liability whatsoever on the behalf of any 
Purchaser or Reader of these materials. Any perceived slights of specific people or organizations 
are unintentional.
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Introduction

What is branding and why is it so important? I don’t mean the kind where you took a hot 
iron out of a fire to burn it into the side of a steer.  I mean your business identity being 
easily recognizable and positively associated with things people want to read, listen to or 
buy. 

This is a long term process, not really for people who regularly jump from one business 
flopportunity or product to the next every week or two. The longer you do it, the more 
benefit you get from it, and the more valuable your past work becomes.

If you’ve done well, you will eventually get to where you can launch a new product or 
service and have people already lined up to buy it without even knowing what it is, just 
because they’ve learned to trust your name, image and association ... your brand. It’s 
like money in the bank. It’s an intangible asset that keeps growing.

By the time you finish reading this report you should be ready to go out and start making 
everything you do in your marketing actions pull double duty, paying off both today and 
for long after.

You will learn the different types of branding and where to find resources, both free and 
paid, where your branding efforts and tactics will get you the most bang for your time 
and money.
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Name Recognition

Name recognition is why politicians plaster their names all over the place before an 
election. They know that, when it comes time to actually vote, if people don’t really 
know much about any of the candidates, rather than not vote at all in that particular race, 
their common action is to vote for the one they feel they know the most about, or dislike 
the least ... even if all they know is their name. 

It’s a normal part of human nature, to prefer going with people they know or at least 
know of.  That holds true in anything, whether it’s politics or business.

To borrow a saying that I’ve heard so often I don’t know the original source: All things 
being equal, people will deal with people they know, like and trust. All things not being 
equal, people will still deal with people they know, like and trust. Branding is how you 
get there.

So the first goal is getting your name, business or personal, out there. Put it everywhere 
you reasonably can. As a well known TE owner says says, SOLAST - Stick Out Like A 
Sore Thumb. People are more likely to trust an individual person's name over a business 
name, but if you're not comfortable using your real name, a nickname or a business 
name will do.

Use text ads where the text is your name. It doesn’t even really matter what you’re 
linking to (as long as it’s something positive, even just an article or blog post). Your 
name will be there for people to see whether they consciously pay attention to it or not.

Use your name as your username or nickname wherever you can. Comment on blogs 
(real comments, not just empty space fillers like ”nice post” or ”good info”). Get active 
in forums or topic groups. Many of them allow you to put a 3 or 4 line signature after the 
end of each post or reply. Make sure that one of those lines is your or your business 
name.
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If at all possible, as soon as you can, try to get your name as a domain. For example, my 
primary domain is DianeMerriam.com Now isn’t that a nice, non-pushy way to get my 
link into this report or anywhere else, for that matter, that asks for or allows a link? 
You’re only talking $15 a year or less from HostGator (which, by the way,  is also a 
great place to host your site when you’re ready for that – the sooner the better).

If your name is already taken, try simple changes like adding your middle initial or 
putting “here” at the end of it. Perhaps your state or province postal code at the end, 
although for safety’s sake probably not a lot more personal than that. Here’s some more 
ideas: Dashes between your names, as in Diane-Merriam, or putting “IAm” in front of it. 
For a business, perhaps a “Co” at the end or a city name.

If you’re in affiliate marketing, more and more businesses are creating customizable 
pages and banners that you can put your own name, image and even sometimes a 
personal comment into. Make use of them anywhere you can and consider it part of what 
you look for when you’re getting ready to choose a new product to promote.

The absolute peak of name branding is those few companies that so dominated their 
market at the start that their company name became the usage name. How often do you 
still go and pick up a box of Kleenexes, even if they’re made by Puffs. Do you still use a 
Xerox machine to make copies? You might still remember Frigidaire (refrigerators) or 
more recently Pampers. What is the first company name that comes to mind if you’re 
buying any of these types of products? It takes decades for any other company to really 
make up that ground. I wonder if any of them have an affiliate program? Hmmmm

One more side benefit of using your own name is that it makes you a bit more cautious 
about what you sell or promote. If you promote some get rich quick scheme or bizflopp 
with no worthwhile product at the bottom, that’s going to be associated with your name 
as well, and not in a manner you’d like.
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Visual Recognition

The next level of branding is visual recognition.

Whether it’s a picture of you, a logo, or simply an iconic image, you want it to be 
memorable and unique. Is there anyone who’s not familiar with the golden arches of 
McDonalds?

Whatever you pick, try to make is something that you won’t need to change (or only 
minimal changes) down the road. If you’re going with icons or logos it’s a lot easier to 
come up with a new one for a new product line then making the old one stretch to fit, but 
then you lose the benefit of all the recognition you’ve built with your first one. It’s a 
trade-off that you have to take into account when you’re considering any significant 
changes in your lineup.

If it’s a picture of you, pick one that is easily recognizable, shrinkable and one that your 
target market can identify with. Start with a good resolution picture that you can bring 
down in size. You lose picture quality really fast if you’re trying to make a small picture 
bigger.

Head or head and shoulder shots work best. Be looking at, or very close to, the camera.

Don’t get a studio glamor shot unless you’re selling high end cosmetics or fashion 
makeovers. While a bit of humor doesn’t hurt, don’t expect to sell serious business 
products well with a shot of you in full goth drag.

The next thing you should do is to make your picture or image into a transparent object. 
That’s one where the background shows through everything but your face or whatever 
part you choose to keep. It serves to both make the picture smaller, where it can fit into 
more places while still being recognizable, and you don’t have to worry about clashes 
between the background in your picture and the colors or themes where you want to put 
it. If you’re not comfortable with a graphics program you can probably find a 
neighborhood kid who can do it or look on-line for a graphics person.
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There are plenty of free places on the web to store your pictures and other files. Google 
has a couple of good ones - Google Docs, and Picasa are the two that come most readily 
to mind.

Picture only and other free hosting sites are easy to use but read the fine print - many of 
them don’t allow “commercial” access to their site or require you to have one of their 
ads on your site. The best site, of course, is your own site. You can currently get hosting 
for as little as $4.95/mo at HostGator (Get your 1st month for as little as $1 the first 
month using the coupon code 0u5p55fe8l) and they’ve got hundreds of web site 
templates you can start with. It’s the host I use and I’ve been very happy with them.

Now you can use that picture for all of your own sites, those businesses who let you 
personalize their ads for their affiliates, and for the splash / squeeze / banner maker 
services.
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Associational Branding
So now you’ve got a name and an image and a place to save it. The final piece of the 
branding puzzle is association. Whatever area you’re specializing in, make sure your 
name comes up in discussions. Search Google for “forum” and your topic. See which 
ones are actually active and join them. 

Post regularly and answer any questions you can (unless you don’t know the answer ... 
sometimes silence is the best policy). If you see questions being asked over and over, 
especially if it’s in different forums, that’s something you probably want to learn about 
so you can answer it authoritatively and maybe even create a report on the topic you can 
make money from. That's a great source of inspiration for short, quick, inexpensive (or 
giveaway) reports.

Find blogs on your topic and regularly read and comment on them. Write articles and 
submit them to some of the better article directories. Volunteer to write guest posts on 
blogs or even in eZines. Offer to do webinars or interviews.

Remember, we’re talking long term here. You don’t have to be an encyclopedic expert 
right off the bat. As long as you know something worthwhile that others don’t you can 
work your way up from there. Over time you can become the go-to person when 
questions come up. 
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Just Do It
Knowledge without action is virtually worthless. Take what you’ve learned in this report 
and, as Nike says, just do  it. 

Start small, but start. Don’t expect overnight results, but do expect the results to start 
coming in and increasing the longer you continue to take regular and consistent action.

Make sure you’re not doing anything that would tarnish your  reputation. Forget the 
phony get rich quick schemes.  Don’t waste your time and energy on the MLMs or 
matrices that only pay off at the top.

If it’s not something you would like to get everyone in your family and all of your 
friends into, then it’s probably not a good opportunity to get involved in yourself or one 
to recommend to those who look to you for advice.

Just Do It
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Resources
Free Resources
Google Docs Online File Storage 

Picasa Online Image Hosting 

Blogger Free Blogs

EZine Articles Article Directory 

Squidoo Free Individual Web Pages 

Hub Pages Free Web Sites 

Free With Upgrade Available Resources
Affiliate Funnel: Training, Downline Builder, Free Conferences and More     

Get Referrals Fast: Market You First

Instant Banner Creator 

Instant Bonus Page     

Instant Squeeze Page Generator     

Instant Splash     

Paid Services
Traffic Wave Autoresponder (one month free trial)     

Host Gator: Domain Hosting 

AdKreator Page Self-Design Creation and Hosted For You (free trial)     

Full FTC Disclosure: You should assume that any sites and/or services linked to or recommended in 
this report may pay commissions to the writer or distributor of this report
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